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19. TRADE AND SERVICES 

The section represents data on retail, wholesale trade and consumer market of services. The data characterize the activities of organisations of retail and wholesale trade, the state of retail and wholesale tarde including trade turnover, indices of retail trade physical volume turnover. Information is given on commodity structure, sales of main food and non-food products, the quality of goods in consumer market. The statistical data are shown on the sales of goods (products) by industrial enterprises and organisations of wholesale trade, on the stock of goods (products) at industrial enterprises, organisation of wholesale and retail trade, on the activities of commodity exchanges.

The section also represents statistical data characterizing the consumer market of services. Information is supplied referring to the volume of market services rendered to population as a whole and by selected types of services. The data in value terms are given in actual prices. Changes in the volume of market services rendered to population are characterized by volume indices calculated by comparing its value for the recorded and basic periods adjusted for inflation by the index of consumer prices for services.

Retail trade turnover - a cost of consumer goods for own consumption or use in households which were sold to population for cash money. The cost (value) of goods sold with discount is included in the retail trade turnover by nominal prices (excluding discount).

 Retail trade turnover data include the cost of goods sold to population by organisations for which retail trade is the main kind of their activity, by organisations of other sectors of the economy, if they sell to population goods purchased outside or of own production over trade establishments which are included in their financial balance or with payments made over pay-desk and also sold by individual entreprneurs (including the cost of goods sold in commodity, mixed and food markets).

Retail trade turnover is formed on the basis of the complete statistical observation on large and medium organisations which is conducted monthly and also quarterly sample survey on small businesses, commodiyu, mixed and food markets, as well as sample survey on individual entrepreneurs engaged in retail. Data collected while the surveys mentioned above are dessiminated on the general population of units under observations.

Data on retail trade turnover for 1995-2001 are refined by returns of the survey on small business subjects.

Wholesale turnover  - is a cost of goods shipped (transferred) outside, purchased previously with the aim to sell for professional use (reprocessing or further sale). It is formed on the data of complete statistical survey covered large and medium wholesale enterprises and orgsnizations and conducted monthly as well as on data of quarterly sample survey of small businesses with application  of these data for the general population.

Besides in accordance with requirements of the system of national accounts, retail trade turnover of tarde organisations and wholesale turnover of of wholesale organisations are corrected (refined) by a volume of hidden activities. 

Dynamics of retail and wholesale tarde and sales of selected goods is characterized by physical volume indices which are defined by comparability of a turnover value for reporting and basis periods in constant prices.

Volume of market services rendered to population reflects the volume of consumption by population of various types of services rendered to population by residents of the Russian economy. In the volume of market services export is taking into account and import isn’t. Statistically this index is measured by the sum of money paid by the customer for the service rendered. Thus the payment may be effected both by the customer himself and by the organisation the customer works for, which pays or indemns in full or in part the expenses for the service received by him. It includes the volumes of services rendered to the population by officially registered organisations with the status of a legal entity, citizens engaged in entrepreneurial activity without formation of legal entity on the individual basis, and non-corporated organisations. This indicator is based on given forms of federal state statistical observation and on expert appraisal of concealed and non-formal activities in the market of services according to the approved technique.

Market services rendered to population include: everyday services, passenger transport services, communication, housing and public utilities, education services, cultural and recreational services, physical culture and sports, public health services and related health and sanitation services, legal services, etc.

RETAIL TRADE

19.1. NUMBER OF RETAIL TRADE ORGANISATIONS

(as of January 1)
	
	1998
	1999
	2000
	2001
	2002
	2003

	Retail trade organisations 1)
- total, thou.
	157.4
	184.9
	200.2
	204.2
	 211.9
	204.9

	out of them large and medium
	28.3
	26.3
	25.9
	25.5
	25.2                                                                    
	24.2

	Commodity, mixed and food
markets, total, thou.
	…
	4.8
	5.5
	5.8
	5.9
	6.0

	Number of trade sites in markets, thou.
	…
	1021
	1119
	9092)
	9222)
	…


1) Data are presented on the basis of the General population of objects of statistical 
observation that includes actually acting legal entities, their representative offices and
affiliates.

2) Average annual number of traders in markets.
19.2. MAIN INDICATORS OF RETAIL TRADE
	
	1992
	1995
	1997
	1998
	1999
	2000
	2001
	2002

	Retail trade turover2), total, bln. roubles (before 1998 - trln. roubles)
	5.1
	512
	853
	1043
	1796
	2349
	3063
	3754

	of which:
	
	
	
	
	
	
	
	

	turnover of trade
organisations:
	4.0
	376
	633
	771
	1312
	1733
	2289
	2830

	sales of goods in
commodity, mixed and food markets
	1.1
	136
	220
	272
	484
	616
	774
	924

	Out of total volume of retail trade turnover, bln. roubles (before 1998 - trln. roubles):
	
	
	
	
	
	
	
	

	food products
	2.3
	239
	391
	490
	865
	1092
	1414
	1746

	non- food products
	2.8
	273
	462
	553
	931
	1257
	1649
	2008

	Trade stock of retail trade organisations (at  the end of year):
	
	
	
	
	
	
	
	

	total2),, bln. roubles 
(before 1998 - trln. 
roubles)
	0.8
	33.2
	44.5
	48.3
	79.7
	98.2
	117.9
	135.7

	in days of trade
	49
	41
	28
	26
	29
	29
	31
	32

	Average annual number of employees in organisations of retail trade and cate-
ring, thou. persons
	3135
	3109
	3019
	2785
	2685
	2578
	2489
	2180


1) Cost indicators are given in actual prices.

2) Hereinafter tables data on retail trade turnover for 1998-2001 are refined by the returns of the survey on small business subjects.
19.3. VOLUME INDICES OF RETAIL TRADE TURNOVER

(as percentage of the previous year)

	
	1992
	1995
	1997
	1998
	1999
	2000
	2001
	2002

	Retail trade turnover, total
	100.3
	94
	105
	97
	94
	109
	111
	109

	of which:
	
	
	
	
	
	
	
	

	turnover of trade organisations
	90
	93
	106
	96
	93
	110
	112
	110

	sales incommodity, mixed and food markets
	173
	96
	101
	98
	97
	106
	107
	106

	Out of the total volume of retail trade turnover:
	
	
	
	
	
	
	
	

	food products
	91
	91
	106
	99
	94
	107
	108
	110

	non-food products
	107
	96
	104
	95
	94
	110
	114
	109


19.4. DISTRIBUTION OF RETAIL TRADE TURNOVER
BY OWNERSHIP TYPES
(in actual prices)

	
	1992
	1995
	1997
	1998
	1999
	2000
	2001
	2002

	
	Bln. roubles (before 1998 - trln. roubles)

	Retail trade 
turnover, total
	5.1
	512
	853
	1043
	1796
	2349
	3063
	3754

	of which by types of 
ownership:
	
	
	
	
	
	
	
	

	non-state ownership
	2.2
	451
	792
	985
	1712
	2250
	2946
	3621

	out of which: 
	
	
	
	
	
	
	
	

	private
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1.5
	383
	679
	862
	1480


33
	1947
	2587
	3222

	consumer cooperation 
	
	
	
	
	
	41
	51
	62

	state ownership
	2.9
	61
	61
	58
	84
	99
	117
	133

	
	Percentage of the total

	Retail  trade 
turnover, total
	100
	100
	100
	100
	100
	100
	100
	100

	of which  by types of ownership:
	
	
	
	
	
	
	
	

	non-state ownership
	44
	88
	93
	94
	95
	96
	96
	96

	out of which: 
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	private
	30
	75
	80
	83
	82
	83
	85
	86

	consumer 
cooperation
	
	
	
	
	2
	2
	2
	2

	state ownership
	56
	12
	7
	6
	5
	4
	4
	4


19.5. STRUCTURE OF RETAIL TRADE TURNOVER
(in actual prices; percentage to the total)
	
	1992 
	1995
	1997
	1998
	1999
	2000
	2001
	2002

	All goods
	100 
	100
	100
	100
	100
	100
	100
	100

	Foodstuffs
	45.7
	46.6
	45.9
	47.0
	48.2
	46.5
	46.2
	46.5

	Meat and its products
	10.0
	10.6
	10.1
	9.6
	9.9
	9.5
	10.6
	10.4

	Meat and poultry
	4.9
	5.3
	5.2
	4.7
	4.7
	4.6
	5.4
	5.2

	Sausages
	4.4
	4.7
	4.6
	4.6
	4.8
	4.6
	4.9
	4.9

	Meat and meat-vegetable cans
	0.7
	0.6
	0.3
	0.3
	0.4
	0.3
	0.3
	0.3

	Fish and its products
	1.7
	2.2
	2.4
	2.4
	2.6
	2.6
	2.5
	2.5

	Fish edible commercial products
	1.1
	1.6
	2.0
	2.1
	2.2
	2.2
	2.2
	2.1

	Fish cans
	0.6
	0.6
	0.4
	0.3
	0.4
	0.4
	0.3
	0.4

	Butter
	2.0
	1.7
	1.3
	1.3
	1.6
	1.3
	1.1
	1.1

	Vegetable oil
	0.5
	0.7
	0.6
	0.8
	1.0
	0.7
	0.7
	0.7

	Margarine products
	0.5
	0.4
	0.3
	0.4
	0.4
	0.3
	0.3
	0.3

	Whole milk diary products
	2.1
	2.4
	2.6
	2.7
	2.6
	2.5
	2.4
	2.2

	Cheese
	0.6
	1.0
	1.1
	1.2
	1.4
	1.5
	1.6
	1.6

	Eggs
	1.2
	1.4
	1.1
	1.1
	1.2
	1.1
	1.1
	1.0

	Sugar
	3.2
	1.7
	1.4
	1.5
	1.6
	1.5
	1.5
	1.5

	Confectionery
	3.5
	3.5
	3.1
	3.3
	3.0
	2.8
	2.7
	2.7

	Tea
	0.5
	0.5
	0.4
	0.6
	0.7
	0.7
	0.6
	0.6

	Bread and bakery products
	3.5
	4.0
	4.5
	4.1
	3.7
	3.7
	3.3
	3.0

	Flour
	0.7
	0.7
	0.7
	0.6
	0.8
	0.8
	0.6
	0.5

	Groats
	0.5
	0.6
	0.6
	0.6
	0.8
	0.6
	0.5
	0.5

	Pasta products (macaroni)
	0.6
	0.7
	0.5
	0.6
	0.6
	0.5
	0.5
	0.6

	Potatoes
	1.2
	0.6
	0.5
	0.5
	0.6
	0.6
	0.5
	0.5

	Vegetables
	1.9
	1.5
	1.6
	1.5
	1.7
	1.4
	1.4
	1.6

	Fruit, berries, grape
	2.0
	1.6
	1.6
	1.5
	1.6
	1.5
	1.5
	1.5

	Alcoholic beverages
	7.5
	8.3
	9.1
	9.0
	8.9
	9.1
	9.1
	9.3

	Non-food goods
	54.3
	53.4
	54.1
	53.0
	51.8
	53.5
	53.8
	53.5

	Fabrics
	1.3
	0.6
	0.6
	0.6
	0.6
	0.6
	0.5
	0.4

	Sewn articles
	10.5
	8.2
	8.5
	8.5
	8.4
	8.6
	8.4
	8.2

	Fur and fur goods 
	1.0
	2.4
	1.7
	1.3
	1.0
	0.9
	0.9
	0.8

	Kniware
	3.3
	2.8
	3.4
	3.3
	3.2
	3.5
	3.5
	3.5

	Hosiery
	0.6
	0.4
	0.5
	0.4
	0.4
	0.4
	0.4
	0.4

	Leather footwear
	5.0
	3.4
	4.4
	4.5
	4.4
	4.9
	4.8
	4.7


Continued table 19.5

	
	1992 
	1995
	1997
	1998
	1999
	2000
	2001
	2002

	Economic soap
	0.1
	0.1
	0.1
	0.1
	0.1
	0.1
	0.1
	0.1

	Detergents, syntyhetic
	0.4
	0.4
	0.5
	0.6
	0.5
	0.5
	0.5
	0.5

	Soap
	0.1
	0.2
	0.2
	0.2
	0.2
	0.2
	0.2
	0.2

	Perfumery
	1.0
	1.6
	1.6
	1.7
	1.5
	1.7
	1.7
	1.6

	Tobacco products
	2.5
	1.9
	2.4
	2.6
	2.5
	2.4
	2.0
	1.9

	Matches
	0.1
	0.1
	0.0
	0.0
	0.0
	0.0
	0.0
	0.0

	Watches
	0.4
	0.4
	0.4
	0.3
	0.2
	0.2
	0.2
	0.2

	TV and radio goods
	3.1
	2.3
	1.9
	2.0
	2.0
	1.9
	1.8
	1.8

	Radiorecievers
	0.2
	0.1
	0.2
	0.3
	0.2
	0.2
	0.2
	0.2

	Tape-recorders
	0.4
	0.2
	0.2
	0.1
	0.1
	0.1
	0.1
	0.1

	TV-sets
	1.8
	1.1
	0.8
	0.9
	0.8
	0.8
	0.8
	0.8

	Passenger cars
	2.6
	5.3
	6.4
	6.2
	7.1
	6.3
	5.3
	5.1

	Motorbikes and motorrollers
	0.4
	0.4
	0.3
	0.2
	0.1
	0.1
	0.1
	0.1

	Bicycles and motor-cycles
	0.1
	0.1
	0.1
	0.1
	0.1
	0.1
	0.1
	0.1

	Furniture
	2.7
	1.9
	1.7
	1.8
	1.7
	1.8
	1.8
	1.8

	Jewelry
	1.6
	0.7
	0.6
	0.6
	0.6
	0.5
	0.5
	0.6

	Building materials
	0.9
	0.9
	1.5
	1.8
	1.7
	1.8
	1.7
	1.8

	Medicines and medical preparations
	0.2
	1.3
	2.3
	2.5
	2.9
	3.0
	3.1
	3.2


1) Before 1996 – goods structure of retail trade turnover.
19.6. SHARE OF GOODS SALES IN MARKETS IN VOLUME 
OF RETAIL TRADE TURNOVER
(in actual prices)
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19.7. VOLUME INDICES OF SOME FOODSTUFFS AND NON-FOOD GOODS SALES
(as percentage of the previous year)

	
	1996
	1997
	1998
	1999
	2000
	2001
	2002

	Meat and poultry 
	105
	105
	85
	85
	106
	113
	108

	Sausages
	114
	98
	100
	97
	104
	107
	111

	Fish edible commercial products
	136
	111
	101
	91
	108
	101
	101

	Butter
	105
	100
	89
	95
	105
	110
	108

	Vegetable oil
	101
	116
	97
	111
	106
	108
	100

	Milk and milk products
	123
	98
	100
	89
	105
	100
	106

	Eggs
	91
	99
	101
	99
	107
	101
	109

	Sugar
	103
	111
	85
	106
	100
	104
	114

	Confectionery
	94
	104
	98
	88
	107
	113
	109

	Flour
	105
	98
	114
	104
	99
	100
	109

	Bread and bakeries
	98
	103
	104
	100
	97
	102
	101

	Potatoes
	97
	102
	105
	80
	117
	112
	96

	Vegetables
	99
	89
	89
	87
	123
	101
	102

	Fruit, berries, grapes
	115
	93
	84
	64
	121
	106
	109

	Manufactured fabrics
	91
	99
	94
	98
	96
	83
	99

	Sewn articles
	91
	98
	100
	95
	103
	107
	105

	Knitwear
	106
	105
	100
	93
	110
	108
	108

	Leather footwear
	117
	104
	99
	92
	109
	108
	106

	Refrigerators and freezers
	76
	103
	90
	111
	105
	117
	115

	Colour TV-sets
	79
	99
	85
	78
	113
	115
	117

	Building materials
	100
	142
	103
	106
	102
	103
	114

	Jewelry
	86
	123
	96
	82
	106
	117
	115

	Passenger cars
	76
	160
	75
	89
	99.5
	96
	107

	Medicines and medical preparations
	101
	139
	101
	94
	116
	122
	113

	Tobacco articles
	88
	99
	76
	91
	118
	104
	111


19.8. SALES OF FOODSTUFFS
	
	1992
	1995
	1997
	1998
	1999
	2000
	2001

	Meat and poultry, thou. tons
	3032
	3108
	3433
	2925
	2493
	2642
	2984

	Sausages, thou. tons
	1393
	1771
	1976
	1974
	1904
	1982
	2129

	Butter, thou. tons
	556
	473
	438
	389
	370
	388
	426

	Vegetable oil, thou. tons
	420
	427
	499
	485
	539
	571
	619

	Eggs, bln. pieces
	27.5
	19.5
	20.2
	20.4
	20.3
	21.6
	21.8

	Sugar, thou. tons
	2612
	2585
	2912
	2472
	2623
	2623
	2733

	Confectionery, thou. tons
	1516
	1427
	1248
	1226
	1084
	1158
	1306

	Bakery products (in flour equivalent), mln. tons
	16.2
	13.8
	12.8
	13.2
	13.0
	12.3
	12.5

	Potatoes, thou. tons
	4657
	4840
	4790
	5010
	4765
	5560
	6227

	Vegetables, thou. tons
	5427
	6051
	5335
	4759
	5064
	6228
	6259

	Fruit, berries, grapes, thou. tons
	2850
	2610
	2788
	2342
	2115
	2567
	2729


19.9. SALES OF ALCOHOLIC BEVERAGES AND BEER

	
	1992
	1995
	1997
	1998
	1999
	2000
	2001
	2002

	Alcoholic beverages and beer:
	
	
	
	
	
	
	
	

	 in absolute 
 alcohol:
	
	
	
	
	
	
	
	

	total, mln. 
decalitres
	74.4
	139.9
	112.8
	111.7
	115.1
	117.5
	120.3
	125.1

	per capita of population, litres
	5.01
	9.45
	7.65
	7.60
	7.87
	8.07
	8.31
	8.70

	 in quantity,
 mln. decalitres:
	
	
	
	
	
	
	
	

	vodka and 
liqueurs
	143.9
	284.8
	214.7
	217.5
	223.5
	214.6
	209.1
	211.3

	wine
	48.0
	64.5
	63.0
	51.5
	50.2
	52.3
	56.1
	62.5

	cognac
	4.2
	5.7
	3.7
	3.9
	3.6
	4.1
	4.5
	5.2

	champagne
	4.0
	21.2
	21.9
	17.3
	16.4
	18.3
	18.5
	17.5

	beer
	273.3
	358.0
	411.7
	408.2
	451.1
	524.6
	634.6
	707.8


19.10. STRUCTURE OF RETAIL TRADE COMMODITY RESOURCES

(in actual prices; percentage of the total)

	
	1992
	1995
	1997
	1998
	1999
	2000
	2001
	2002

	Commodity resources, total
	100
	100
	100
	100
	100
	100
	100
	100

	of which at the expense of:
	
	
	
	
	
	
	
	

	own production
	77
	46
	51
	52
	59
	60
	59
	59

	import acquisitions  
	23
	54
	49
	48
	41
	40
	41
	41


19.11. QUALITY OF GOODS ENTERING CONSUMER MARKET1)
	
	Rejected and reduced in quality rating, percentage of the total volume of inspected commodities

	
	1995
	2000
	2001
	2002

	
	domestic goods
	importgoods
	domestic goods
	importgoods
	domestic goods
	importgoods
	domestic goods
	importgoods

	Foodstuffs
	
	
	
	
	
	
	
	

	Meat, all kind
	11
	17
	8
	54
	12
	27
	14
	30

	Poultry meat
	32
	20
	31
	26
	8
	24
	24
	32

	Sausages
	15
	41
	15
	58
	18
	28
	21
	24

	Meat and meat-vegetable cans
	18
	59
	62
	72
	24
	29
	19
	21

	Whole milk products
	11
	51
	19
	36
	18
	20
	19
	35

	Butter, incl. boiled
	16
	56
	24
	14
	23
	40
	22
	23

	Vegetable oil
	21
	22
	33
	18
	16
	68
	26
	21

	Eggs
	19
	…
	46
	19
	44
	100
	32
	100

	Alcoholic beverages 
and beer
	
	
	
	
	
	
	
	

	Vodka and liqueurs
	22
	56
	10
	36
	14
	75
	14
	10

	Grape and berry wine 
	38
	46
	21
	12
	22
	5
	19
	5

	Cognac
	31
	63
	2
	20
	13
	13
	16
	4

	Champagne
	20
	53
	11
	40
	2
	14
	1
	1

	Beer
	12
	33
	17
	27
	20
	49
	14
	20

	Non-food goods
	
	
	
	
	
	
	
	

	Perfumery – cosmetics goods
	62
	47
	51
	56
	48
	57
	55
	60

	Sewn goods
	26
	41
	64
	48
	30
	61
	27
	61

	Hosiery
	34
	29
	46
	63
	51
	60
	27
	58

	Kniting underware 
	…
	…
	47
	49
	44
	47
	37
	53

	Kniware articles 
	27
	35
	41
	48
	31
	50
	28
	51

	Motor cars
	34
	42
	42
	49
	11
	39
	22
	40

	Leather footwear
	29
	24
	28
	10
	16
	24
	10
	35

	TV and video tape recorders
	30
	32
	29
	28
	17
	29
	24
	26

	Furniture
	39
	27
	46
	41
	44
	39
	38
	46

	Radioreceivers, etc.
	30
	40
	23
	36
	28
	43
	41
	35

	Washing macines
	79
	54
	26
	34
	16
	23
	13
	35

	Refrigerators
	29
	20
	21
	20
	15
	22
	14
	17


1)  Data by the Department of the Gostorginspection of the Ministry on Economic Development and Trade of the Russian Federation.

WHOLESALE TRADE

19.12. NUMBER OF WHOLESALE ORGANISATIONS
(as of January 1; thou.)

	
	1999
	2000
	2001
	2002
	2003

	Wholesale trade organisations for goods of production and technical purposes, total
	26.6
	27.0
	36.7
	46.8
	46.7

	out of them large and medium
	5.0
	5.0
	5.3
	5.8
	6.1

	Wholesale trade organisations for consumer goods, total.
	409.1
	442.8
	511.2
	586.3
	573.3

	out of them large and medium
	7.8
	13.1
	16.7
	18.9
	20.5


1) Data are presented on the basis of the General population of objects of statistical 
observation that includes actually acting legal entities, their representative offices and
affiliates.

19.13. MAIN INDICATORS OF WHOLESALE ORGANISATIONS
	
	1999
	2000
	2001
	2002

	Wholesale turnover 1)  - total, 
bln. roubles (before 1998 - trln. roubles)
	1629.9
	3137.7
	4224.5
	5474.3

	of which wholesale trade:
	
	
	
	

	goods of production and technical purposes  
	296.6
	483.2
	675.9
	905.8

	consumer goods
	1333.3
	2654.5
	3548.6
	4568.5

	Commodity stock2)
(at the end of the year),
total, bln.roubles
	
	
	
	

	
	49.1
	63.1
	88.3
	87.5

	Average annual number of 
employees at wholesale organisations, thou. persons:
	
	
	
	

	goods of production and technical purposes  
	505.9
	440.1
	454.3
	458.3

	consumer goods
	996.0
	1375.5
	1411.5
	1554.8


1) Data were rectifed on the basis of the returns of the Complete Small businesses survey  conducted by the Goskomstat of Russia in  2001.

2) Excluding subjects of small business.

19.14. VOLUME INDICES OF WHOLESALE TRADE TURNOVER OF WHOLESALE ORGANISATIONS

(as percentage of the previous year)

	
	1999
	2000
	2001
	2002

	Wholesale trade 
turnover  -total
	111.6
	154.8
	111.3
	112.6

	of which wholesale trade:
	
	
	
	

	goods of production and technical purposes  
	114.2
	113.5
	115.6
	116.5

	consumer goods
	111.4
	164.7
	110.5
	111.9


19.15. SALES OF SELECTED GOODS BY ORGANISATIONS OF WHOLESALE TRADE AND INDUSTRY
	
	Industrial 
organisations1)
	Organisations of wholesale trade

	
	1999
	2000
	2001
	2002
	1999
	2000
	2001
	2002

	Steel pipes, mln. tons
	3.3
	4.7
	5.3
	5.0
	0.8
	1.1
	1.5
	1.7

	Cement, mln. tons
	27.2
	30.6
	34.4
	37.0
	4.2
	3.8
	6.9
	8.2

	Tires, mln. units
	27.8
	29.7
	33.6
	34.8
	3.4
	9.3
	8.0
	12.4

	Lorries, including chassis, thou. units
	177
	179
	182
	179
	26.1
	56.8
	138
	137

	Passenger motorcars, thou. units 
	941
	965
	1032
	941
	194
	255
	409
	513

	Mineral fertilizers in terms of 100 per cent nutrients, mln. tons
	11.4
	11.5
	12.9
	13.4
	1.0
	1.1
	2.4
	1.1

	Commercial timber, mln. dense cu. m
	46.0
	52.3
	56.0
	60.4
	5.1
	9.4
	8.6
	8.9

	Meat (including poultry and sub-products), thou. tons
	235
	509
	546
	604
	474
	347
	615
	490

	Sausages and smoked products, thou. tons
	851
	1169
	1220
	1440
	54.4
	83.5
	137
	230

	Butter, thou. tons
	208
	247
	264
	278
	82.0
	50.7
	60.5
	109

	Vegetable oil, thou. tons
	7072)
	1182
	1190
	1068
	220
	357
	240
	261


Continued table 19.15

	
	Industrial 
organisations 1)
	Organisations of wholesale trade

	
	1999
	2000
	2001
	2002
	1999
	2000
	2001
	2002

	Sugar, mln. tons
	0.4
	6.0
	6.5
	6.2
	4.8
	6.6
	4.3
	5.4

	Flour, mln. tons
	7.1
	9.7
	11.8
	10.5
	1.0
	1.3
	1.4
	1.3

	Groats, thou. tons
	380
	691
	1120
	898
	343
	375
	350
	456

	Macaroni products, thou. tons
	668
	659
	795
	797
	123
	128
	154
	199

	Fish products (excluding fish cans), thou. tons
	2277
	2120
	2910
	2602
	341
	372
	419
	390


1)  Since 2000 –shipment of selected products (goods), including produced of customer raw materials. 

2)  Vegetable oil, including produced of customer raw materials.
19.16. Commodity stocks OF CONSUMER GOODS IN RETAIL TRADE, wholesale ORGANISATIONS AND INDUSTRY

	
	1992
	1995
	1997
	1998
	1999
	2000
	2001
	2002

	Commodity stocks, bln. roubles
(trln. roubles before 1998)
	1.0
	60.1
	72.5
	75.6
	144.6
	179.2
	240.3
	258.9

	of which in 
organisations of:
	
	
	
	
	
	
	
	

	retail trade
	0.8
	33.2
	44.5
	48.3
	79.7
	98.2
	117.9
	135.7

	wholesale trade and industry1)
	0.2
	26.9
	28.0
	27.3
	64.9
	81.0
	122.5
	123.2

	Share of commodity stocks for retail trade organisations in total volume of stocks, percentage
	78
	55
	61
	64
	55
	55
	49
	52

	Commodity stocks in days of trade
	60
	74
	46
	41
	53
	53
	63
	61

	of which in organisations of:
	
	
	
	
	
	
	
	

	retail trade
	49
	41
	28
	26
	29
	29
	31
	32

	wholesale trade and industry
	11
	33
	18
	15
	24
	24
	32
	29


1) Since 1995 – in retail prices; excluding subjects of small business.
19.17. MAIN INDICATORS OF COMMODITY EXCHANGES ACTIVITIES

	
	1992
	1995
	1997
	1998
	1999
	2000
	2001
	2002

	Number of commodity exchanges and theircommodity departments 
(at the end of year)
	224
	91
	67
	47
	41
	45
	44
	40

	Average payroll number of employees at exchanges (excluding multiple post holders) and nonpayroll workers, thou. persons
	7.8
	1.7
	1.0
	0.7
	0.5
	0.5
	0.4
	0.3

	Number of multiple post holders, thou. persons
	2.0
	0.6
	0.14
	0.11
	0.1
	0.05
	0.09
	0.08

	Number of auctions held, thou.
	19.7
	6.6
	4.3
	2.6
	2.2
	2.6
	2.3
	2.5

	Number of deals concluded, thou.
	147.7
	125.2
	25.9
	11.9
	14.9
	9.8
	8.3
	17.4

	Turnover of commodity exchange1), total, 
mln. roubles 
(bln. roubles before 1998)
	335.1
	1675
	2960
	2321
	3276
	4998
	2722
	11596

	including:
	
	
	
	
	
	
	
	

	products for production-and-technical purposes
	227.0
	951.2
	1624
	377.0
	619.0
	1812
	1043
	4408

	consumer goods
	107.9
	664.3
	1297
	1943
	2657
	3016
	1417
	6965

	other commodities
	0.2
	59.6
	39.0
	1.0
	0.04
	170
	262
	223


At the stock exchange auctions in 2002 prevailing were the dealings of agricultural produce (59.7 percent of the total exchange turnover); fuel, oil and oil refinery products (31.3 percent); metals and its articles (2.8 percent); besides the total stock exchange turnover of dealings of export (import) quotas, including those of water biological resources usage in 2002, amounted to 29 656 mln. roubles.

_______

1)  In actual prices, excluding turnover of futures deals and sale of export (import) quotas.
19.18. STRUCTURE OF TURNOVER OF COMMODITY EXCHANGES
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SERVICES RENDERED TO POPULATION
19.19. VOLUME OF MARKET SERVICES RENDERED TO POPULATION
	Years
	Mln. roubles 
(bln. roubles before 1998)
	As percentage of the previous year (in constant prices)

	1992
	515
	82

	1995
	113043
	82

	1997
	276288
	106

	1998
	318478
	99

	1999
	443654 
	107

	2000
	604836
	105

	2001
	824206
	103

	2002
	1070440
	100.4


19.20. STRUCTURE OF MARKET SERVICES RENDERED 
TO POPULATION
(as percentage of the total)

	
	1995
	1997
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	
	
	Percen-tage
	Bln. roubles

	Total volume of market services rendered
	100
	100
	100
	100
	100
	100
	100
	1070.4

	of which:
	
	
	
	
	
	
	
	

	everyday
	19.3
	18.1
	16.7
	15.7
	14.5
	13.3
	12.8
	137.0

	passenger traffic
	28.0
	26.0
	24.5
	25.9
	25.8
	25.3
	23.1
	246.8

	communication
	7.6
	8.4
	9.2
	10.0
	11.2
	11.9
	13.4
	144.0

	housing and communal services 1)
	19.4
	21.3
	22.1
	20.4
	20.2
	22.2
	24.1
	258.0

	educational
	2.5
	4.2
	5.4
	6.4
	6.9
	6.8
	6.8
	72.7

	culture
	1.1
	1.4
	1.2
	1.5
	1.6
	1.9
	2.0
	21.5

	tourism and excursions
	1.3
	2.1
	1.9
	1.8
	1.8
	1.7
	1.6
	17.3

	physical culture and sports
	0.3
	0.3
	0.4
	0.4
	0.4
	0.4
	0.4
	4.2

	medical
	2.6
	3.5
	3.8
	4.5
	4.5
	4.6
	4.8
	51.4

	resorts and health improvement
	3.4
	2.4
	2.7
	2.8
	3.1
	2.7
	2.2
	23.7

	legal
	8.1
	8.9
	8.0
	6.1
	5.2
	4.7
	4.1
	44.0

	others
	6.4
	3.4
	4.1
	4.5
	4.8
	4.5
	4.7
	49.8


1) Including services of hotels and other accomodation facilities.
19.21. VOLUME OF EVERYDAY SERVICES RENDERED TO POPULATION

	Years
	Mln. roubles 
(bln.roubles before 1998)
	As percentage of 
the previous year 
(in constant prices)

	1995
	21838
	109

	1997
	50066
	112

	1998
	53214
	94

	1999
	69841
	101

	2000
	87865
	103

	2001
	109629
	99

	2002
	137000
	102


19.22. STRUCTURE OF EVERYDAY SERVICES RENDERED 
TO POPULATION BY TYPES
(percentage of the total)

	
	1995
	1997
	1998
	1999
	2000
	2001
	2002

	
	
	
	
	
	
	
	Percen-tage
	Bln. 
roubles

	Total volume of everyday services rendered
	100
	100
	100
	100
	100
	100
	100
	137,0

	of which:
	
	
	
	
	
	
	
	

	repairs and individual manufacture of footwear
	2.2
	2.3
	2.4
	2.7
	2.8
	2.7
	2.6
	3.5

	repairs and individual manufacture  of clothes; manufacture of knitwear articles 
	15.0
	12.8
	11.8
	11.1
	10.4
	9.9
	9.1
	12.5

	repairs of radio and television apparatus, household machinery and instruments, repairs and manufacture of metalware
	7.4
	7.4
	6.9
	7.4
	7.8
	7.5
	6.7
	9.1

	repairs and technical servicing of motor transport means
	7.3
	15.9
	17.5
	19.9
	20.4
	20.0
	20.7
	28.4

	repairs and manufacture of furniture
	1.8
	1.6
	1.6
	1.7
	1.6
	1.6
	1.5
	2.1

	dry cleaning and dyeing
	0.4
	0.5
	0.5
	0.6
	0.7
	0.7
	0.7
	1.0

	laundry services
	3.0
	2.1
	1.6
	1.3
	1.3
	1.3
	1.1
	1.5

	repairs and construction of dwellings and other structures
	27.4
	22.8
	23.1
	21.0
	21.1
	22.0
	23.0
	31.5

	photography services
	1.7
	2.6
	2.7
	2.8
	2.8
	3.0
	2.9
	4.0

	bath and shower house services
	1.2
	1.2
	1.3
	1.4
	1.6
	1.7
	1.7
	2.3

	hair dressers and barbers' services
	4.7
	4.4
	4.6
	5.0
	5.1
	5.8
	6.0
	8.3

	hiring and rent services
	0.5
	0.4
	0.3
	0.2
	0.3
	0.3
	0.3
	0.4

	transportation and 
spedition services
	13.3
	11.1
	10.8
	10.5
	9.8
	9.4
	9.1
	12.4

	funeral services
	4.1
	5.3
	5.4
	6.0
	5.9
	6.2
	6.3
	8.7

	others
	10.0
	9.6
	9.5
	8.4
	8.4
	7.9
	8.3
	11.3
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